
 

  

 

 

 

U.G. DEGREE EXAMINATION — 
DECEMBER 2023. 

Computer Application/Marketing Management/ 
Retail Management 

Second Year 

MARKETING MANAGEMENT 

Time : 3 hours Maximum marks : 70 

PART A — (3 × 3 = 9 marks) 

Answer any THREE questions out of Five questions in 
100 words. 

All questions carry equal marks. 

1. What do you understand by a market? 
 \¢øu SÔzx }Âº AÔÁx GßÚ? 

2. What is marketing mix? 
 \¢øu°¯À P»øÁ GßÓõÀ GßÚ? 

3. What is meant by product life cycle? 
 ö£õ¸Ò ÁõÌUøP _ÇØ] GßÓõÀ GßÚ? 

4. Define a channel of distribution. 
 ÁÇ[PÀ ÁÈø¯ Áøμ¯ÖP. 

5. What is marketing information system? 
 \¢øu°¯À uPÁÀ Aø©¨¦ GßÓõÀ GßÚ? 
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PART B — (3 × 7 = 21 marks) 

Answer any THREE questions out of  
Five questions in 200 words. 

All questions carry equal marks. 

6. What are the features of marketing? 

 \¢øu°¯¼ß ]Ó¨¤¯À¦PÒ ¯õøÁ? 

7. List out the benefits of market segmentation. 

 \¢øu £õS£kzu¼ß |ßø©PøÍ Á›ø\¨£kzxP. 

8. What are the features of product life cycle? 

 ö£õ¸Ò ÁõÌUøP _ÇØ]°ß ]Ó¨¦PÒ ¯õøÁ? 

9. What are the objectives of pricing? 

 Âø» {ºn¯® SÔU÷PõÒ ¯õøÁ? 

10. Distinguish between advertising and sales 
promotion. 

 ÂÍ®£μ¨£kzxuø»²® ÂØ£øÚ ÷©®£õmøh²® 
÷ÁÖ£kzxP. 

PART C — (4 × 10 = 40 marks) 

Answer any FOUR questions out of Seven questions in 
500 words. 

All questions carry equal marks. 

11. Discuss the various functions of marketing. 

 \¢øu°¯À £À÷ÁÖ £oPøÍ ÂÁõvUP. 
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12. Explain the process of consumer buying decision. 

 ~Pº÷Áõ›ß Áõ[S® •iÂß ö\¯À•øÓPøÍ 
ÂÍUSP. 

13. Explain the various stages of product life cycle of a 
product. 

 J¸ ö£õ¸Ò ÁõÌUøP _ÇØ]°ß £À÷ÁÖ 
£i{ø»PøÍ ÂÁ›UP. 

14. Describe the major factors that should be taken 
into account in developing a price policy. 

 Âø»U öPõÒøPø¯ E¸ÁõUS® ö£õÊx PnUQÀ 
öPõÒÍ ÷Ási¯ •UQ¯ PõμoPøÍ ÂÁ›UP. 

15. What are the characteristics of a good marketing 
information system? 

 J¸ |À» \¢øu°¯À uPÁÀ Aø©¨¦ £s¦PÒ 
¯õøÁ? 

16. Discuss the factors determining the choice of a 
suitable channel of distribution. 

 ö£õ¸zu©õÚ ÁÇ[PÀ ÁÈø¯ öu›Ä ö\´uø» 
{ºn°US® PõμoPøÍ ÂÁõvUP. 

17. Explain the various types of Advertising. 

 ÂÍ®£μzvß £À÷ÁÖ ÁøPPÒ ÂÍUSP. 

——––––––––– 


