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PART A — (3 x 3 = 9 marks)

Answer any THREE questions out of Five questions in
100 words.

All questions carry equal marks.
1.  What do you understand by a market?
spws @Pisal el sifleig eran?
2. What is marketing mix?
FHMSUANWID SOEE GTETHTE) GT6HTE ?
3. What is meant by product life cycle?
QUTmHET UTPEGME GLPDHF ETETHTE) CTEITET ?
4. Define a channel of distribution.
QULPMEIGE GULIIENUI GUENTWIMIS.
5.  What is marketing information system?
FHASUINLID $556U0 DENDLIL| GTETDHTE) GTEITET ?



10.

PART B — (3 x 7 =21 marks)

Answer any THREE questions out of
Five questions in 200 words.
All questions carry equal marks.

What are the features of marketing?
shensulweller ApriuicdLser wrene ?

List out the benefits of market segmentation.
Fhang LIM@GUHSSe6n beenlogsaner auflandliLi(hss)s.
What are the features of product life cycle?
QurpeT eurpdens spH&udler SpLiLsear wrame ?
What are the objectives of pricing?

elleva Hlremrid @G&CaETer wreneu ?

Distinguish between advertising and sales
promotion.

edlerburiu@sgisemeub elpueamer GbUT L ujb
Caumupsgls.

PART C — (4 x 10 = 40 marks)

Answer any FOUR questions out of Seven questions in

11.

500 words.
All questions carry equal marks.

Discuss the various functions of marketing.
shanguilwed LGeum uamflsamer afleundss.
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13.

14.

15.

16.

17.

Explain the process of consumer buying decision.

B&TCaurflenr  eumhi@d  wigeiler GCFLDLpPHDEMET
cllerd @ s.

Explain the various stages of product life cycle of a
product.
@@  Curmer eaumpsens  spHfluller  LOCeum

vigBlerasemar afleuflss.

Describe the major factors that should be taken
into account in developing a price policy.

enes Camatangsamw o (Hheums@h QUT(pg Seaumsdle
Qamrerer Geuanriq i (&S sryanflaamer clleuflss.

What are the characteristics of a good marketing
information system?

@M B FHSUTLID SH6ID DDLU  LIGTLSET
WITEne ?

Discuss the factors determining the choice of a
suitable channel of distribution.

Qurpssorer eupnisd auflemw Csfle] Ceugame
Blremui&E@n srrentsamer elleurdlss.
Explain the various types of Advertising.

elerbursdlen LOCaum cUMSSHET 6l6TdHEHs.
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